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Nail-biter for top young chef

The Adelaide Convention Centre’s
Chef de Partie in pastry — 28 year-old
Melanie Gowers —was the “highly
commended” runner-up in this year's
Lexus Young Chef of the Year Award.

And, according to co-founder of the
award program, Lucy Allon, the

judges had such a difficult time

choosing between the two top
contenders, they asked sponsors to
put together a special package of
prizes to recognise Melanie’s talent.

“Mel really impressed the judges,”
said Lucy, who established the awards
in 2005 with her partner Luke
Mangan, Executive Chef, at Glass in
the Sydney Hilton. “She’s very
knowledgeable and passionate about
food and there’s no doubt she’s going
to go a long way.”

Her success was particularly
significant given that all of her
training has been in a large-scale
catering organisation.

Melanie first won the South
Australian round of the competition,

which was judged by master chef
Cheong Liew of the Adelaide Hilton's
The Grange Restaurant. She then
went to Sydney for the national
finals, where she and six competitors
were given three hours to prepare
three courses. This time the judges
included Sydney-based Tetsuya
Wakuda and Melbourne’s Guy Grossi.

Melanie started at the Convention
Centre as a casual and finished her
apprenticeship early in 2005. The
Lexus award was not her first culinary
victory. Last year she was the
Australian winner of the La Chaine
Des Rotisseurs culinary competition
for young chefs.

As a reward for her achievements,
the Convention Centre sent her to
France for two weeks of work
experience in Jean Pierre Cazal's

11/, Michelin star restaurant in Port
Camargue. She had to make a flying
visit from there in July for the Lexus
awards presentation.

The prizes for her latest success
include stints of work experience in

FREE CONFERENCE ORGANISING SOFTWARE INSIDE

Melanie Gowers - culinary accolades aplenty

one of Richard Branson’s Virgin
Group luxury resorts - in either
Morocco, South Africa or the
Bahamas - and a week, at home,
with Cheong Liew at The Grange.

Alec Gilbert’s priorities
See page 2




'TEAM’ Adelaide Is

new CE’'s vision

The Adelaide Convention
Centre’s new Chief
Executive, Alec Gilbert,
has outlined his three key
priorities for the
organisation.

© He wants to see Adelaide develop
a reputation as the most "user-
friendly’ conference destination in the
country, if not the Asia Pacific region;

© He plans to build on the reputation
for service and quality that former
CEO Pieter van der Hoeven and his
team have created,;

© And he is keen to see the further
expansion of the centre and the
development of the adjacent
Riverbank precinct.

In his short time in Adelaide since
moving from Durban, South Africa,
at the beginning of June, Alec has
made connections all over town
and quite a few around the
country as well.

He's looking to gather support for
his “TEAM" approach to marketing
and attracting business from a
range of organisations, including
the SA Tourism Commission, the
Adelaide Convention and Tourism
Authority and the centre’s
“neighbours”, the Hyatt Regency
and the Adelaide Festival Centre.

Alec is well aware of the growth
of the convention business in Asia,
which many are seeing as a threat
to the business in Australia.

“We don’t have the marketing

dollars behind us to compete on

equal terms with cities like Kuala
Lumpur, Singapore, Hong Kong
and Bangkok.” he says.

“Their governments are spending
huge money in an effort to attract
business after tough years of
economic crises and health scares.
But we can get ‘more bang for our
buck’ by being smart, pooling our
resources and being strategic.

“And we — the airport, the City,
the tour operators, hotels and the
Convention Centre - need to find
ways to enhance the conference
experience for visitors.”

Alec says he can see the time
coming when the Centre will need
more space, some upgrading and
perhaps some changes to the usage
of existing space.

“In our business, you need to
upgrade every few years to stay at
the top,” he says. “The competition
—around Australia and in our
region — is getting tougher and,
while we're confident of our
product and our reputation, we
won't be able to rely solely on
those attributes forever.”

... we can get ‘more
bang for our buck’

by being smart, pooling
our resources and
being strategic.”
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Showing SA AL
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FLAT ON YOUR BACHARACH BUT WE

GUARANTEE THAT AT OUR NEW

The Australian Tourism Exchange (ATE) v - R
provided South Australia with an AR Vo

. . CABARET’S THE THEME AND YOU
unprecedented opportunity to showcase its JEn B .
best attractions to more than 700 key tourism DON A COCKTAIL NUMBER OR

BLACK TIE.

wholesalers from more than 40 countries.

THE NIGHT GETS UNDER WAY AT

SA Tourism Commission CEO, Bill Spurr, said feedback from overseas visitors 7.30 PM AND, APART FROM FOUR
had been “phenomenal”, with many delegates calling it “the best ATE ever”. SUMPTUOUS COURSES AND QUALITY
“The location of the event, at the Convention Centre, was applauded, WINES, THE EVER-POPULAR
particularly as it was so accessible,” he said. ACOUSTIC JUICE wiLL ALSO BE ON
ATE, held in June, injected around $10 million into the local economy and THE ENTERTAINMENT MENU.
resulted in approximately 13,000 visitor nights in Adelaide. In the long term, YOU CAN GUARANTEE THE DECOR
it is also expected to generate billions of dollars in export earnings as a result WILL HAVE YOU GASPING — WE

of business partnerships created at the event, positioning Adelaide and HAVE LAST YEAR’S STUNNING
Australia as leading holiday destinations. MOULIN ROUGE To BEAT!

“The positive feedback from delegates about the facilities and staff during

ATE is testament to the Centre's consistently high standard of customer TICKETS ARE $140 PER PERSON.
service, and further reinforces the Adelaide Convention Centre’s standing as CONTACT RACHEL ELLETT ON

a premier place to do business,” Bill said. 8212 4099 OR EMAIL

rachel.ellett@adelaidecc.com.au
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