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Holden launch sets pace in design

On sale early October, the new range of Holden vehicles was launched at the Adelaide
Convention Centre, displaying what is claimed to be the sharpest automobile design
since Holden began manufacturing in Australia in 1931, as General Motors — Holdens.

Badged the “VY”, the model continues experience, reflecting the leading edge retractors, and structural

to finesse a formula which has placed technology developed and planned by reinforcements which reduce the risk
the company at the top of Australian Holden engineers. One of the safest of lower limb injury. “Drive

new car charts for the past five cars on the market, the VY range neighbourly” projector headlamp
consecutive years. According to incorporates standard fitment of technology improves low-beam pattern
Holden, the new models incorporate passenger and driver airbags on all spread and reduces glare for
refinements to body structure, models, new load limiting seatbelt oncoming vehicles.

powertrain and chassis dynamics,

technological innovations which deliver
improvements in performance, ride and
handling, safety and build quality.

In the driver’s seat, the
cockpit feel is emphasised
by a totally redesigned
instrument panel, centre
console and steering.
Interior features include
a compact binnacle,
multi functional digital
display, updated
controls and graphics,
colour coded
instrument cluster and
new design
transmission shifter.

The result is improved all
round drive character which translates
into a smoother, quieter ride




It’s official, Holden Monaro exports to the USA

In a scenario not far removed from the
concept of “sending coal to
Newcastle”, the Adelaide factory of
Holden is already producing the
reincarnation of the Monaro, a General
Motors—Holden’s sports sedan which
took the Australian market by storm in
the 1960s. But next year, worlds away
from its original, the Monaro as it is still
known in Australia, will be bound for
the United States. The automobile will
be marketed in America as the Pontiac
GTO, reviving also in the USA a
legendary performance car.

GM’s Chairman for North America
announced the programme in Detroit,
Michigan, in which, from September
2003, Pontiacs manufactured in

Adelaide will feature the 5.7 litre Gen
111 V8 engine shared by Monaro and
Chevrolet Corvette, with six speed
manual or four speed auto
transmissions. Holden Chairman and
Managing Director Peter Hanenberger
said from Detroit that the re-birth of
Monaro was a case of “we must build
this car”. Monaro will meet

or exceed

mandatory US legal requirements,
environmental conditions and design
requirements for Pontiac. “This will be
an ideal marriage between Australian
design, engineering and development,
and the all-American engine and
transmission” Mr Hanenberger said.

Regattas Spring and Summer menu introduced

In appropriate Spring sunshine, Regattas’ new menu and the all weather outside dining

promenade were introduced at a function on 26 September.

Even the most balmy day may bring
the cool of early evening, and for
diners choosing Regattas’ pleasant
outdoor riverside boulevard, instead of
indoor dining, we now provide
canopies which maintain comfort levels
by being sealed and warmed. So
when the sun dips below the horizon,
and the garden lights begin to glow,
enjoy Regattas’ outside
dining as comfortably in
the evening as by day.

In a practical
demonstration of
“‘immediate cuisine”, our
chefs cooked amongst
the guests, producing
delicious Spanish paella
and seafood dishes
infused with herbs and =

combination when accompanied by a
crisp, cold white wine” says Food &
Beverage Manager, Sujoy Dey.

“And complementing the meal, you
can choose one of our own icecreams,
as Regattas now has a specialist
icecream chef with the experience over
many years of making ice creams

Be amongst the first to enjoy the new
menu by booking your Melbourne Cup
luncheon at Regattas !

Bookings 8210 6785.

“Mushroom Mania”

success

More than 30 varieties of mushrooms
are grown within an
hour of our kitchens, so
our chefs had a flying
start when they entered
and won the month-
long promotion
“Mushroom Mania”
supported by the
Mushroom Growers’
Association of Australia.

The accent was upon

creative dishes, with
four different recipes
created during the
competition.
Regattas won

“Best new recipe”
and “Best Australian
recipe”.

served directly from the /MRSy (i
pan. :J j_’_j
“Our new seasonal
menu is a mix of salads
and sunshine, with all
the “goodies” blended
into creative dishes, which apart from
succulent duck and prime quality beef,
also places an accent upon our fresh
seafood, presenting a delicious

exclusively. Just icecream, now
completely unique to Regattas, ideal
on their own, or complementing one of
Regattas’ luscious desserts.”

Chef Luke Southwood displays our team's
success with the new outside dining canopied
area in the background




USA desk

Effects of 911 dwindling

It has been a year now since mankind was rocked by what 1s
known to be one of the most horrible acts of modern history.
With the shock this had on us from an economic and political

standpoint, we thought our industry had faltered and would never

return to the pre September norm.

While we will never forget this tragic
event, nor should we, the beauty of
mankind is that we heal. Considering
the very substance of what our history
is about — man’s desire to meet and
interact with another — it appears as
though things are beginning to stabilise
and a more optimistic atmosphere is
evident.

Two organisations based in the US -
ASAE and MPI have recently shown
strong attendances at their annual
events. ASAE just reported 5810
attendees at their annual meeting in
Denver, just shy of their record
breaking 6,000 at their 75th
Anniversary meeting held at
Washington DC.

MPI, while short of their all time record
of 3,500 attendees at Las Vegas last
year, recorded 2,900 delegates at their
WEC conference in Toronto during July
— which by the way was the first time
this meeting had been held outside the
USA, showing strong support for the
international aspect of our industry.

| like to think that these significant
attendance figures, made up of
predominantly US based members, are
the barometer showing that the US is
back travelling. In addition, it shows
the interest our industry has in
supporting the established practices
and education offered by these two
organisations, even during tough
economic and political times.

We all went through a period of great
fear and uncertainty, most of it due to
the attacks on New York and
Washington, but a great deal is also
attributable to economic situations
which were worsened by the events of
911. | am hopeful of the time when
we put these events behind us and get
on with the business so dear to those

of the Free World — meeting and interacting.
The signs are that we are doing this. We have
a ways to go, but these are signs of good

times to come. I’'m encouraged !!

Boyd Christenson
St Paul — Minnesota

Business dinner attendance
underlines financial optimism

This year, more than 1,200 business
leaders are expected to attend
Business SA's annual dinner which will
be held at the Adelaide Convention
Centre late October.

Billed by Business SA's CEO Peter
Vaughan as “the largest and leading
business function in Australia”,
attendance at the themed event is
expected to exceed last year’s total,
which was an Australian business
dinner record.

In this “Year of the Outback” the theme
is appropriately titled “An Australian
Journey”, unusually featuring a
Museum Director, our Tim Flannery
(pictured), an atypical Museum person,
who combines with “a talented
entertainment lineup, a world class

venue and a unique opportunity for
South Australians to experience “An
Australian Journey” Mr Vaughan says.

Tickets are available from Business SA
(08) 8300 0240.

Aged Community Care conference
draws 1,200 delegates

With the aspect of an ageing
population requiring facilities far in
excess of those we have been
accustomed to in the past, the four
day Aged and Community Care
Conference was held from

1 September — again, with appropriate
timing — on the first day of Spring.

Highlighting our rapidly changing
climate where numerical age often has

little relevance to a person’s lifestyle,
the many subjects addressed were
constructive, covering National
Strategy, the “Great Expectations for
Four Score Years and Ten”, “We're
never too old to change”, and of
course “The Y generation’s social
contract with ageing “Baby
Boomers”...closing with the positive
“What a Life "




Lettexr from Europe

Wines of the world, Australia has arrived !

An Australian friend, when visiting Europe, recently
mentioned to his host that Australia vintages and exports
many varleties of fine wines throughout the world. His
host was completely unbelieving, not realising how good
Australian wines are. And of course not knowing that in
recent years, South Australian wines have received many
prestigious awards in world competition.

South Australia’s Tatachilla’s 1996
Foundation Shiraz was judged
“Best Rhone Shiraz” at the
London International Wine
Challenge, receiving eight
gold medals, just one of
many world awards from
just one of thousands of
Australian wineries, the
majority being in South
Australia, with many near
Adelaide.

million litres of wine annually, and 46%
of this is exported to 104
countries. Far ahead of the
exporters is South Australia
which bottles 312,000 million
of the 417,000 million litres
exported. But even further
ahead is the quality of
South Australia’s wines,
consistently judged,
internationally, year after
year, as amongst the very
best in the world.
The wine industry in
Australia has a long
history dating back to 1788
when the first vines were
planted, and Australia’s
international award performance
began as early as 1822 where, in
London, 136 litres of Blaxland wine
won the Silver Medal of the now Royal
Society of the Arts, followed by the
Gold Ceres medal in 1793. The secret
of how the wine remained in condition
during its long, slow sailing voyage
through the tropics, or even reached
England at all, is a secret which must
have passed on with the winemaker.

So in Europe, if your
thoughts turn to wine, select
a bottle from a good South
Australian vintage, but better
still, have your next meeting in
Adelaide, where the selection is
almost endless, and combined with
their cuisine, almost beyond praise !

Today, Australia, ranked fifth in the
world in volume of production,
produces more than one thousand

Frank Seifert — Berlin

European and USA Directors’ visit

Our International Business Development Directors, Frank Seifert and Boyd
Christenson visited Adelaide during September to familiarise themselves first-hand
with the Centre’s developments during the year and in the marketplace.

Intensive strategy meetings formulated sales and marketing plans for the coming
year and both representatives were familiarised with the new sales system database
“Maximiser”, which will be installed in the overseas offices online to Adelaide.

Boyd and Frank met with the Centre’s Board of Directors discussing the future of
the meetings industry from an international perspective.

Bid successes

The Adelaide Convention Centre has
been successful in attracting two more
international conferences to Adelaide.

In 2005, 700 delegates are expected
to attend the International Symposium
in Information Theory. This is the first
time in the Conference’s 55 year
history, that it has been conducted in
the Southern hemisphere. In 2010,
the week long International Conference
on Coordination Chemistry, conducted
biennially, is expected to attract 1,000
delegates from 70 nations.

This indicates the beginning of a
turnaround in the depressed
convention market which followed the
events of September last year. We
expected at least a year of poor
market conditions, and then a gradual
recovery, which now appears to be
happening. It also illustrates the long
lead time associated with conferences
and how far we have to plan into the
future.

The bookings are the result of joint
bids involving the Adelaide Convention
Centre’s Director of Sales and
Marketing, Suzanne Hocking, our USA
Business Development Director (Boyd
Christenson) and our European
Business Development Director (Frank
Seifert), working in conjunction with
Alex Grant from the University of South
Australia, and Professor Stephen F.
Lincoln of the University of Adelaide.

Christmas and
New Year

With “Christmas in the Snow” fully
booked, there is still an opportunity to
join the festive season at the Adelaide
Convention Centre on New Year’s Eve,
at what is billed as the most glamorous
Black and White party in town !

Welcome the New Year with Tangy
lemon pepper lobster, Springs smoked
salmon, Sizzling fillets of beef, Parfaits,
Cheeses, Premium champagne, wines,
beer and soft drinks at the inclusive
price of $110.

And celebrate to the tune of Lucifer’s
Lounge, Catherine Lambert and Party
On... For bookings, please phone
8212 4099 and ask for Darren Sparks.




Corner of South Australia

“Year of the Outback” attracts wide attention
Second of our two part introduction to South Australia’s “Southern Outback”

When recently questioned by a listener
whose interest had been aroused by
this “Year”, as to what exactly was
“The Outback”, a radio presenter
famous for his experience all over
Australia, was initially lost for words.
“The Outback” as he eventually said, is
almost a state of being. It's how you
feel when in Australia’s vast, sparsely
inhabited inland, where the nearest
neighbour is probably more than 100
kilometres (60 miles) away, where the
unspoilt landscape takes on a different
hue by the hour, where the rest of the
world has no presence whatever, and
your thoughts are uncluttered by
distractions.

And in his way, he described it well, for
there is no other place on this earth
like our “Outback”, there is no other
feeling like being there, and today, with
planning, good equipment and
commonsense, enjoyment begins a
mere four hours’ drive from Adelaide.

Legendary place names — Cooper
Creek, William Creek and Oodnadatta,
Lake Eyre, the Strzelecki Track,
Innamincka, Sturt’s Stony Desert, the
famous Simpson Desert, are now
accessible to properly equipped
visitors.

Experienced tour operators, many of
them bushmen in their own right,
operate tours at very reasonable prices

Wilpena Pound, Flinders Ranges

to places where the prudent tourist
should never go without an
accompanying expert. And of course
if the quirky aspect of exploration
appeals to you, at the borders it is
possible to stand with one foot in the
State of South Australia, one foot in
Queensland, then bend down and
touch New South Wales. Or drive 520
km (325 miles) north west across the
red sandhills to Poeppel Corner and
do the same at the intersection of the
Northern Territory, South Australia and
Queensland.

Or just maybe you’d prefer to spend
time in the front bar of an outback
hotel, or listening to a campfire yarn,
enjoying the company, friendliness, the
atmosphere, and in the evening, a
sunset which surpasses all others.

An experience which the Australian
poet “Banjo” Patterson described:

“He sees the vision splendid
Of the sunlit plains extended
And at night the wond’rous glory
Of the everlasting stars”

That’s South Australia’s “Southern
QOutback”, a lifetime memory to follow
your event at the Adelaide Convention
Centre. Easy to arrange, superb to
enjoy.

Photographs courtesy of SATC : www.southaustralia.com
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Arkaroola, Flinders Ranges

Anniversary of
Extension opening

One year ago, on 28 September, the
radical new extension was officially
opened.

Dominated by the sweeping common
area and the spectacular Solar-E glass
wall measuring 18x180 metres, which
overlooks the Torrens Lake, parklands,
Memorial Drive and Adelaide Oval, the
development blends perfectly with a
mix of adjacent architecture spanning
150 years.

The structure has been universally
admired as an architectural, functional
and environmental triumph, arousing
increasing interest as it performs
ahead of expectations, responsible for
employment of 511 staff (representing
45 nationalities) and bookings with
financial benefits now increasing
beyond $120million.




We foster trainees

In a move believed to be the first of its
kind in the State, four hospitality
trainees have been selected by the
Adelaide Convention Centre to study
on the job within the Centre to achieve
their ‘Certificate 2’ in Hospitality
(Operations), which is a nationally
recognised qualification.

The Adelaide Convention Centre, a
Registered Training Organisation, will
conduct study and formal units of
training in a fully equipped purpose-
built room within the Centre. Trainees
will progress in practical work through
Banqueting, Stewarding, House
Services, Kitchen, Regattas Bistro and
Set-up crew duties.

Arrangements for the initiative were
assisted by Business SA's new
Apprentice Centre, and the
programme is formally registered
with the State Training Authority.

This is only a small start, but we
expect it to develop into a major
activity where we can offer
traineeships for a variety of special
skills. The Centre is already
authorised to deliver nationally
accredited courses, issue
qualifications, and is committed to
maintaining a standard of excellence
that is our globally recognised
hallmark.

AMEX Function Centre honour

At the 17th Annual American
Express Restaurant Awards, the
Adelaide Convention Centre received
the AMEX Award for “Best Function
Centre”.

According to Marketing Manager,
Global Establishment Services,
American Express, Peter Davis, the
Awards are different from other
award programs because regular
clients, not critics, are the voters.
“It is these paying customers who
judge an establishment at every
opportunity because if they're happy
with their experience, they will
continue to vote with their wallets,”
he said.

Food & Beverage Manager Sujoy Dey and
Hans van der Hoeven, Assistant Food & Beverage
Manager, display the award.

Trainees (pictured from left)
Lisa Longhurst, Rocky Oliveria, Blanche Appelt,
Kelly Hunt

Forthcoming events

A small cross-section of some events
planned for October and November

October

20th National NIBA Convention

Celebrate Senior Citizens Seminar

Jobs Australia Conference

Business SA Annual Dinner

Australian Society of Anaesthetists ASM

Wired Up Exhibition

November

e 2002 Australasian Horticulture Media
Awards — The HMA Laurels

e Road Safety Research, Policing &
Education Conference

¢ Australian Philharmonic Orchestra
Concert (Audience of 2000)

¢ CPA Australia State Conference

e 2002 Yellow Pages SA Tourism Awards

¢ Australian Airports Association
Convention & Exhibition

e “I-BALL” — The 2002 Innovators and
Investors Networking Dinner

¢ |PAA National Conference

e World Lottery Association Congress

e Aurisa & Institute of Surveyors National
Combined Conference

¢ Wine Industry Environment Conference

Adelaide

Ms Sue Hocking

Adelaide Convention Centre
North Terrace

Adelaide SA 5000
Australia

Tel: 61 8 8212 4099

Fax: 61 8 8212 5101

E-mail: sales@adelaidecc.com.au
Web: www.adelaidecc.com.au

Europe

Mr Frank Seifert

Congress & Messe Marketing International
Xantener Str. 22

D-10707 Berlin

Germany

Tel: 49 30 8867 9677

Fax: 49 30 8868 2946

Email: cminternational@t-online.de

Web: www.adelaidecc.com.au

g

z
United States of America £
Boyd Christenson °
614 Portland Avenue, Quality

Suite 113

Endorsed
Company

St. Paul, Minnesota 55105

USA

Tel: 651 228 1738
Fax: 651 228 1754

boydc@adelaidecc.com.au
Web:

HACCP

CERTIF'ED

www.adelaidecc.com.au

Privacy and your contact details: Changes in the Privacy Act 1988 were introduced in December 2001, and to comply with requirements, we
need to know if you do not wish to receive copies of Talking Point.

Name (and preferred title)

Mailing address

Postcode

] Please remove my name from your mailing list

[] Please mail an additional

copies of each issue



