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World Stage SA
Success

New dimension 
for the promenade

Cakes from 
Vienna

Hailed as probably the best, and most attractive development occurring in
Adelaide for many years, the Adelaide Convention Centre’s extended venue
opened on schedule in September.

For three days, from Friday 28 to
Sunday 30 September, an almost
uninterrupted series of events unrolled
to continually demonstrate the features
of our development and the faultless
performance of the technical,
kitchen…and the waiting staff who
were on public display – some of them
for the first time.

After greeting our interstate and
overseas visitors from Wednesday
onwards, the programme included
familiarisation tours, the official opening
attended by 3,500 guests on the
Friday evening, the gala dinner on
Saturday, interspersed with business
meetings and site inspections, all
conducted against the background of
the highly successful “World Stage SA”

exhibition which attracted 47,000
people in two days.  By any
measure this was a very successful
occasion, and without pause, we
went on to concentrate upon the
first major event, the 11th Australian
Wine Industry Technical Conference,
and the opening of Regattas Bistro,
which we cover later in this issue.
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A video screens on cue, the entree
arrives with almost mechanical
efficiency, and is served to guests at
each table at the same time.

All this we accept, and the evening
progresses with a faultless
presentation of courses and
entertainment, concluding with thanks
and congratulations for yet another
successful event, and everyone goes
home, or to their hotel, well satisfied
with the evening.

For guests at the Convention CentreÕs
gala dinner, it would have been a hard
heart indeed which would not have
responded with pride to see the line of
young waiting staff march in after the
introduction of each course, serving
each table swiftly and cheerfully,
making sure all the requirements of our
five star banquet standard were
fulfilled.

Our technicians, operating the
electrics, displaying the preparation
and presentation of each course on
the giant video screens, constantly
monitoring the sound systems, are
rarely noticed but are the core of the
event.  Backed by the general hands,
sets are changed, stages altered, halls
transformed, and for the gala dinner,
the banquet hall transformed.

Thanks from everyone for a job 
well done!

First major conference
Special Edition

Held every three years, this event
follows the current trend of blending
the conference with an exhibition.  The
success of the concept is underlined
by support for the exhibition which
attracted 178 exhibitors occupying all
the 10,000 square metres of pillarless
floorspace.  Flowing into the ancillary
areas, displaying all kinds of wine-
related equipment and technology,
from giant harvesters which required a
police escort for their journey through
the cityÕs roadways, to laboratory
instruments and computer software,
the exhibition added colour and activity
to this very successful event.

Focus was upon fostering the wine
industryÕs already strong culture of
innovation in the fields of oenology and
viticulture, with the supporting benefits

of networking, and using opportunities
for informal exchange of technical
information.  Thirteen international
speakers participated in the
programme, with more than 40 local
speakers, covering the subjects of
wine business management, innovation
in viticulture, environmental impact and
the application of sensory science in
product development.

Conference Manager, Rae Blair said
that ÒIt was pleasing that such a large
number of delegates from throughout
the Australian wine industry were able
to participate.  And we were delighted
with the functionality of the extended
venue which integrated conference
activities with the exhibition.Ó

Always the principal reason for ensuring the extension 
was completed and opened on time was the first major
conference booked for the extended venue Ð the 
11th Australian Wine Industry Technical Conference, which
was held from 7 to 11 October, attracting 1,800 delegates.

Technical and social facets of the Conference
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3,500 attend official opening

Special Edition

On Friday 28 September, a shoulder to shoulder crowd of
3,500 invited guests packed the Adelaide Convention
Centre’s original exhibition hall ready for the
official opening, when the doors would open on
the extended facility and the “World Stage SA”
exhibition.

markets…but we do address
the market as Adelaide being
the Oxford or Cambridge of
Australia, and we allow quality
to speak for itself.  This is a city
of technology, innovation and
lifestyle, and our bookings for
future events are full of names
which underline the success of
our approach.

Today, directly the result of the
extensions, business worth
more than $120Million to South
Australia has been booked.
Which means that our
shareholders – the people of
South Australia – will get their
money back within the next four
to five years … This is good
business by any measure!”

Our book of business is filling
fast, and we have a very firm
confidence in the future.
Obviously, it’s also a faith our
clients share,” he concluded.

Chairman of the Adelaide
Convention Centre (Mr Colin
Dunsford), commented that it’s
important to recognise that we
have completed a major
extension, not just a
refurbishment – “we have more
than doubled in size,” he said.

“Our Centre’s buildings and
facilities and our staff skills have
grown with trends and demands,
part of our success stems from
caring for our building and
equipment.  The original section
of the Centre has been so
carefully maintained and
consistently upgraded, that the
new and the old already blend
perfectly,” he said.

Our progress has followed a
philosophy of not taking on
competitors in their own territory.
We have no need to go head-to-
head with Sydney or
Melbourne…that doesn’t make
sense…they have their own 

When we walk into the banquet hall,
amongst the the sea of linen, silver and
glassware, arranged with precision by
specialist table-setters, people are
there to assist us finding our allotted
place.  The lights are on, the audio
system is working at the right level,
and at our table someone is already
offering refreshments.

It happens!

Most of us, when we are guests at a function, give little more than a passing thought
to the organisation behind what is occurring, and the people making it succeed.
Of the many facets comprising a successful function, and although many people
are vitally involved, none are more important than the reception, technical, kitchen,
and waiting staff.

Inaugural Hyatt Regency Hotel General Manager, and
now returned to Adelaide as Principal of the International
College of Hotel Management, Jon Richards in
conversation with Pieter van der Hoeven

International visitors from ICCA. Tom and Sue Hulton,
Tuula and Igmar Lindberg



“World Stage SA”, the first exhibition to be conducted at the expanded venue,
offered complimentary public admission to the 290 booth – 200 exhibitor
event, and despite competition from other events, including a football grand
final, during a long weekend in Adelaide, attracted 47,000 visitors in the two
days it was open.

Special Edition

World Stage SA success

Accent of the 7,000 square
metre exhibition was upon
South Australian enterprise,
including the diverse activities
of fisheries, chocolates,
innovative building products,
agri-technology, optometry,
tourism and education.  Our
partners, Malaysian Airlines
and Cooper’s Brewery were
prominent with their displays,
and the meetings industry
was also prominent through
their extensive exhibit
coordinated by ACTA.

General Motors – Holdens
demonstrated robot
technology in vehicle
manufacture, using a seven
axis robot (most are six axis or less), 
a process which assists in their
remaining competitive on world
markets.  Holdens expects export
earnings to reach $2.3billion from their
Adelaide plant, including Chevrolet
patrol cars for the police forces of
Saudi Arabia, Qatar, Abu Dhabi and
Dubai.  Fellow vehicle manufacturer,
Mitsubishi, headquartered in Adelaide,
provided an interactive show which

demonstrated assembly of engines
and displayed key product range
information.

There were chocolate and
beverage tastings, and even eye
testing.  RM Williams displayed
their wares, as did other famous
South Australian companies –
Yalumba Wines, Clipsal, Coopers,
Haighs and Sabco.

Representatives from the Australian media and throughout the
world were invited to tour the new facility and enjoy lunch
with us on the day of the opening.  Particularly, we welcomed
members of the press who had journeyed from New York.
The luncheon was placed amongst the “World Stage SA”
exhibits.

Smoothing the way for efficient setup and removal,
three loading bays  provide spacious and efficient
access direct from the roadway

The Australian Broadcasting Corporation participated in our
media luncheon with a direct broadcast of their programme
“The Long Lunch”.  Presented by Carole Whitelock, the two
hour broadcast featured a panel session in which Tom
Hulton (CEO – ICCA), Bill Spurr (CEO – South Australian
Tourism Commission), and Pieter van der Hoeven
participated.


